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Wikimotive is your wall-to-wall digital marketing solution, 
guaranteed to unite your social media world into a single, 
cohesive system.

Lead Generation 
& Management

Blogging Social Media Search Engine 
Marketing & 
Optimization

Web Design Banner Design
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Twitter Tips for Local Marketing
By Timothy Martell

Timothy Martell is a marketing expert regularly sought out by both media and 
industry leaders for his opinion on social media marketing campaigns that really 
work. Timothy has been seen on MSNBC and Dateline, has been interviewed 
twice by Facebook for his successful dealership advertising campaigns, has 
been a featured speaker at automotive conferences such as, DMSC, AMBC, 
and the Driving Sales Executive Summit and has been featured on the cover 
of AutoSuccess magazine. Timothy is known for pushing the boundaries of 
conventional automotive thinking and producing social media campaigns that 
generate massive numbers of followers leading to record ROI. Martell founded 
Wikimotive in 2010; a company that provides all-encompassing digital marketing 
strategies for automotive dealerships including website design, customized SEO, 

and social media marketing that focus on targeting and acquiring many thousands of consumers who 
XOWLPDWHO\�EHFRPH�IROORZHUV�RI�KLV�FOLHQW·V�VRFLDO�PHGLD�RXWOHWV�

&ULWLFDOO\�DFFODLPHG�DV�D�´6RFLDO�0HGLD�5RFNVWDU�µ�0DUWHOO·V�PDUNHWLQJ�V\VWHPV�FRQVLVWHQWO\�SURGXFH�UHVXOWV�
WKDW�DUH�RI�´5RFNVWDUµ�VWDWXV��:LNLPRWLYH·V�VRFLDO�PHGLD�PDQDJHPHQW�V\VWHPV�UHPRYH�WKH�WHGLXP�RI�ÀQGLQJ�
DQG�LGHQWLI\LQJ�FRQVXPHU�HQJDJLQJ�FRQWHQW�IURP�WKH�GHDOHU�DOO�ZKLOH�HGXFDWLQJ�WKH�GHDOHU·V�NH\�SHUVRQQHO�RQ�
how to utilize the most important social media platforms in order to generate and retain business.

7R�OHDUQ�PRUH�DERXW�7LPRWK\�0DUWHOO�DQG�:LNLPRWLYH�DQG�WR�ÀQG�RXW�KRZ�WR�UHFHLYH�D�IUHH�GLJLWDO�PDUNHWLQJ�
evaluation visit wikimotive.com or call toll free 1-888-692-9818.
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INTRODUCTION
If you’ve been paying attention to search engine optimization, you’re probably asking, 
i8IZ�UIF�IFDL�JT�5XJUUFS�TP�JNQPSUBOU w�*U�NBZ�TFFN�GSJWPMPVT�BU�mSTU
�CVU�UIF�SFBMJUZ�JT�UIBU�5XJUUFS�JT�BO�
invaluable weapon in the arsenal of a local or regional business.

To fully implement a successful Twitter strategy, you’ll likely need some help. At Wikimotive, we 
specialize in creating and maintaining Twitter accounts that turn local users into followers and 
followers into leads.

Want to know our secrets? Well, you’re in the right place. In this eBook we’ll take you from traditional 
advertising dinosaur to new media wizard; just implement our techniques for 30 days and you’ll be 
STUNNED by the results!
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WhY TWITTER MATTERS
It may seem strange to think of Twitter as a marketing 
tool, but it’s actually one of the best services in 
existence for local and regional businesses. Twitter 
lets you interact with prospective customers on a 
level unsurpassed.

Would it be valuable for your business to know the 
thoughts of everyone in a 20-mile radius? Would 
it be valuable to know anytime someone mentions 
your business? Would it be helpful to know anytime 
someone mentions something that’s even remotely 
related to your product or service? 

Of course it would, and that’s exactly what Twitter lets 
you do.
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Chapter 1:
TWITTER BASICS
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Twitter has become a vibrant community, organically developing a certain 
YRFDEXODU\�DQG�XQLTXH�UXOHV�RI�HWLTXHWWH��%HIRUH�\RX�VWDUW�7ZHHWLQJ��LW·V�
best to be sure you understand the culture on the service, so that your 
EXVLQHVV�ÀWV�ULJKW�LQ�
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BUILDINg YOUR PROFILE
#VJMEJOH�ZPVS�QSPmMF�PO�5XJUUFS�JT�BDUVBMMZ�QSFUUZ�FBTZ
�FTQFDJBMMZ�DPNQBSFE�UP�TPNF�PG�UIF�PUIFS�TPDJBM�
networks. All you really need is:

$Q�H\H�FDWFKLQJ�SURÀOH�SLFWXUH

A concise Bio (160 characters or less)

A link to your landing page of choice

An interesting and informative background image 
(Maximum size of 800k. GIF, JPG, PNG.)
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+HUH�LV�:LNLPRWLYH·V�SDJH�DV�DQ�H[DPSOH�
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LEARN ThE TWITTER JARgON
Twitter has certain words and phrases that are unique to the service. Sure, 
\RX·OO�VHH�DOO�WKH�VWDQGDUG�20*V�DQG�/2/V��EXW�KHUH�LV�WKH�OLVW�RI�VWXII�\RX�
KDYHQ·W�VHHQ�HOVHZKHUH�

Those are the main ones, but of course there are more. Twitter’s 160-character limit necessitates all 
kinds of jargon. The best exhaustive list we’ve found is located here: 

DM ��%JSFDU�.FTTBHF
�B�QSJWBUF�NFTTBHF�TFOU�UP�TQFDJmD�VTFST�

# ��)BTIUBHT�PO�5XJUUFS�nBH�TPNFUIJOH�BT�B�LFZXPSE��)BTIUBHT�USFOE�BOE�DPNNVOJUJFT�
can form around them.

@USERNAME����"�QVCMJD�5XFFU�TFOU�UP�B�TQFDJmD�QFSTPO��"OZPOF�DBO�TFF�BOE�SFQMZ�
to them.

RT or R/T = ReTweet, Twitters way of quoting and spreading a Tweet. 

Follower = Someone who subscribes to have your Tweets in their feed

Following = The users you subscribe to

http://www.webopedia.com/quick_ref/Twitter_Dictionary_Guide.asp
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LEARN ThE TWITTER ETIqUETTE

You want to be a polite user, so here are the simple rules of thumb that will 
prevent a Twitter Faux Pas:

Follow the people who follow you

Thank people who quote or ReTweet you

No explicit content, as a business, stay away from even borderline stuff

Write professionally. Twitter shorthand is okay, but stay away from 
“We want 2 C U @ our store!”

,I�\RX·UH�PDLQO\�%�%��LQGXVWU\�VSHFLÀF�MDUJRQ�LV�RND\��2WKHUZLVH��VWHHU�FOHDU�
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Chapter 2:
TWITTER FOR YOUR BUSINESS
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7ZLWWHU�LV�JUHDW�IRU�DQ\�EXVLQHVV��EXW�LW·V�DQ�HVSHFLDOO\�SRZHUIXO�WRRO�RQ�WKH�
local and regional level. This chapter is full of easy techniques to seriously 
boost your Twitter acumen, gain followers, and convert those followers into 
customers!
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DON’T AUTOMATE!
It’s easy to set up a service that can 
automatically Tweet your content, and even 
reply to certain Tweets. Don’t do it. Your 
Tweets should be written with personality 
and, even more importantly, your replies 
should feel like genuine interaction. If you 
automate, your Twitter will quickly look like a 
faceless promotion engine, and you’ll miss out 
on the opportunity to connect with potential 
customers on a personal level.
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FOLLOW RELEvANT 
USERS
5IF�mSTU�UIJOH�ZPV�XBOU�UP�EP�JT�
follow everyone on your staff, from 
there you can branch out into their 
networks. The next most important 
thing is following users in your 
industry, like the accounts of relevant 
CSBOET�BOE�FYQFSUT�JO�ZPVS�mFME��
Finally, you can give yourself some 
personality by following some of your 
favorite entertainers...bonus points 
for following artists admired by your 
target audience.

http://www.wikimotive.com
http://www.wikimotive.com
http://www.facebook.com/Wikimotive
http://twitter.com/wikimotive/
mailto:sales@wikimotive.com
https://plus.google.com/107260071388293593666/posts
http://wikimotive.com/social-media/twitter-marketing/


.com Find us: 888-692-9818sales@wikimotive.com

Wikimotive presents: Twitter Tips for Local Marketing  // Page 16 

TWEET ABOUT ThE ThREE C’S

If you’re all business all the time, users will quickly get bored and stop following you. It’s important you 
give them content that they’ll enjoy and share. Twitter users respond better to Tweets with images, so 
include plenty. here are a few examples of what we mean:

:KDW�DUH�WKH�WKUHH�&·V"�&RQWURYHUVLDO��FXWH��DQG�FRPLFDO�
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MONITOR FOR PEOPLE WhO 
MAY NEED YOUR SERvICES
5XJUUFS�IBT�B�TFBSDI�GVODUJPO�UIBU�FOBCMFT�ZPV�UP�mOE�QFPQMF�JO�ZPVS�BSFB�XIP�BSF�UBMLJOH�BCPVU�UIJOHT�
relevant to your business. 

We’ll use an automotive dealership as an example. You’d search for people talking about keywords 
MJLF�OFX�DBS
�VTFE�DBS
�PS�FWFO�B�NBLF�PS�NPEFM��:PV�MM�CF�TVSQSJTFE�IPX�PGUFO�ZPV�mOE�PQQPSUVOJUJFT���
While writing this eBook, we did a search for “new car” within 15 miles of our local dealership and 
found these tweets, all from the past week:

I need a new car

,�:$17�$�1(:�&$5��2U�RQH�WKDW·V�QRW�VDW�RXWVLGH�EURNHQ���

:DQW�D�QHZ�FDU���ZKDW�WKRXJK"��WDONWRPH��VHOOPH

It may seem too good to be true; especially that last one, but these are real Tweets. Keep in mind that 
these are in a radius of 15 miles, for one keyword, in a single week. Also remember that Twitter allows 
you to talk directly to these users. Just imagine the opportunities you could create for your business 
by doing this kind of monitoring and replying on a large scale.
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ANSWER qUESTIONS
�(YHQ�ZKHQ�\RX�FDQ·W�VHOO�VRPHWKLQJ�

While your monitoring your chosen keywords, expand your brand by answering local questions with 
your expertise. Modern customers are pretty aware of when they’re being marketed to, so don’t be 
that company. give honest, earnest help even when there isn’t money on the line. 

4P�JG�ZPV�SF�TFBSDIJOH�GPS�AVTFE�DBS��BOE�mOE�TPNFPOF�HSJQJOH�BCPVU�B�KBMPQZ
�NBZCF�IFMQ�UIFN�
XJUI�UIF�mOFS�QPJOUT�PG�UIF�MFNPO�MBX��*G�ZPV�SF�B�SFTUBVSBOU�BOE�ZPV�TFBSDI�A*UBMJBO�GPPE��BOE�mOE�B�
struggling cook, give them some recipe help.  You may not be selling them anything there and then, 
but you’ll look great and they’ll remember you later.

The bottom line is that if you want to be liked, then be likable.
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ASK YOUR FOLLOWERS qUESTIONS
Twitter is a great place for impromptu market 
research. People respond positively when 
businesses ask questions. You’ll gain invaluable 
feedback, and all your local followers get another 
positive reminder of your existence. 

If you’re a car dealer, ask about color, model and 
options. Shy away from things that you have to 
be an expert to answer; remember that most car 
buyers are not necessarily car ‘people’.

If you’re a restaurant, ask about specials and 
menu additions. You’ll get to hear what your 
customers want, and they’ll likely come in to try the 
food that ThEY suggested!
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SEARCh FOR TWEETS INvOLvINg 
YOUR BUSINESS AND RESPOND

Don’t forget to search for your own name, whether tagged with an @yourcompany or written plainly. 
If someone says something positive about you, be sure to thank them! If they have an innocent 
question, answer it openly.

When doing this kind of live PR, you have to 
be careful about negative Tweets.

When responding to a negative comment, make a public apology and then direct the resolution to pri-
vate channels. You never know how a conversation will turn out and it’s never smart to discuss prob-
MFNT�JO�UIF�QVCMJD�FZF��8IFO�ZPV�mOE�B�DPNQMBJOU
�UIF�CFTU�SFQMZ�JT�B�UXFFU�MJLF
�i8F�SF�TPSSZ�ZPV�IBE�
UIBU�QSPCMFNþ�(JWF�VT�B�DBMM�PS�TIPPU�VT�BO�FNBJM�BOE�XF�MM�HFU�UIJT�mYFE�GPS�ZPV�SJHIU�BXBZþw�#F�TVSF�
the person on the other end of the number or email address you list is aware of the situation so they 
can assist accordingly.
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POST JOB OPPORTUNITIES

What better place to look for new employees than in your local pool of fans? They’re sure to be 
JOUFSFTUFE�JO�XIBU�ZPV�EP�BOE�UIFZ�MM�IBWF�BU�MFBTU�B�DVSTPSZ�LOPXMFEHF�PG�UIF�mFME�

It sends the right signal when you post job opportunities because your followers know you’re looking 
XJUIJO�UIF�DPNNVOJUZ�mSTU��*O�UIFTF�UPVHI�FDPOPNJD�UJNFT
�TJNQMF�HFTUVSFT�MJLF�UIBU�HP�B�MPOH�XBZ��
Additionally, even if your followers don’t need a job, they’re sure to know people who do, so your 
content will be ReTweeted and shared across their networks.
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Find other local businesses on Twitter. If you follow them and help them 
VSUHDG�WKH�ZRUG�DERXW�WKHLU�ORFDO�HYHQWV��WKH\·OO�OLNHO\�GR�WKH�VDPH�IRU�\RX��
This will emphasize your position within the community and help build a 
great network of local business friends, which is always a good thing.
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TWITTER ChEAT ShEET
:DQW�WR�EH�D�UHDO�SRZHU�XVHU"�+HUH�DUH�VRPH�VLPSOH�UXOHV��EDFNHG�XS�E\�KDUG�VWDWV��WR�UHDOO\�PDNH�WKH�PRVW�
out of every Tweet:

Don’t max out your character limit, instead, stay around 100 characters per Tweet. This length 
netted a 17 percent higher response rate because it allowed room for people to add their own 
commentary when ReTweeting.

Add links to your Tweets. Tweets with links enjoyed an 86 percent higher ReTweet rate. Ensure 
that you’re linking properly; dead links mean dead business opportunities! Keep in mind, the 
most common cause of dead links is improper spacing.

Make sure to include a relevant hashtag in your posts. Tweets with hashtags receive twice the 
engagement as non-tagged Tweets! Be aware though, more than one or two hashtags per 
Tweet can start to turn people off.

Be sure to include images with your Tweets. Tweets that include an image link double 
customer engagement!

Finally (and this may seem obvious but it’s surprisingly rare) ask your followers to ReTweet! 
Don’t do it with the shorthand “RT” unless you have to though. The study shows that while 
asking with “RT” garnered 12 times the ReTweets, asking with the whole word “RETWEET!” 
showed an amazing 23 times the response!
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Chapter 3:
CONCLUSION
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7KLV�PD\�VHHP�OLNH�D�ORW�WR�WDNH�LQ��EXW�\RX�GRQ·W�KDYH�WR�GR�LW�DORQH��
Developing a strong Twitter following, posting daily, and monitoring for 
VDOHV�RSSRUWXQLWLHV�FDQ�EH�D�IXOO�WLPH�MRE��<RX�KDYH�WR�EH�D�GHVLJQHU��
marketer, and writer all rolled into one.

If you have someone like that on your staff, consider yourself lucky! If not, 
Wikimotive is here to help. We can do as much or as little as you need, 
all on a month to month basis. That means no contracts and no risky 
commitments. You keep us around as long as you like and we promise to 
bust our humps giving you the best service at the best rate.
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Wikimotive offers Twitter Content Management through which we handle the posting of content to your 
Twitter pages.
ø
If your company doesn’t have a Twitter page yet, Wikimotive will design a custom page theme to 
further facilitate brand recognition and direct conversion.
ø
Wikimotive also handles Follower engagement monitoring as a part of managing a your Twitter. This 
means we look for opportunities to engage followers on your behalf, from answering questions to 
targeting keywords, we keep your presence active and positive.
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(YHQ�LI�\RX�MXVW�QHHG�KHOS�JHWWLQJ�VWDUWHG��RU�KDYH�D�TXHVWLRQ�DERXW�RQH�
RI�RXU�WLSV��QHYHU�KHVLWDWH�WR�FRQWDFW�XV��+HUH�DW�:LNLPRWLYH��ZH�GRQ·W�
ZDQW�WR�MXVW�EH�DQRWKHU�YHQGRU��ZH�ZDQW�WR�EH�D�WUXVWHG�DVVHW�DQG�IULHQGO\�
community member. 
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